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CORPORATE SOCIAL RESPONSIBILITY REPORT  

1st April 2018 to 31 March 2019 

 

 

 

ABEO believes that social and societal responsibility as well as environmental conservation are 

challenges that are intrinsic to its business.  

 

Through concrete action, ABEO contributes to health, development and well-being through sport and 

sports leisure. 
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ABEO is the strong legacy of two family companies — ABEO and JANSSEN-FRITSEN — which were 

founded respectively in 1955 and 1950, and today has become an international group of 46 legal entities 

which employed more than 1,700 people at the end of March 2019.  

ABEO is one of the main players on the sports and leisure equipment market. Its activities involve the 

design, manufacture and distribution of sports installations for schools, leisure centres, gyms clubs, 

gymnasiums, climbing centres, etc.  

Its main aim is to ensure that its clients benefit from the best standards in terms of quality and service at 

all times and in all its subsidiaries. Each ABEO employee endeavours to maintain a high standard, in order 

to guarantee the group’s success.  

The Group’s subsidiaries each have their own culture and their own identity, but they come together 

around shared values such as respect, listening, openness towards others, availability, a desire to discuss, 

communicate and anticipate conflicts, team spirit and solidarity. 

ABEO combines the industrial capacity and broad offering of an international group with the tailored 

approach of a local player. ABEO’s products and services ranges aim to cover all companies and local 

authorities’ needs, irrespective of their size. By constantly listening to its clients’ needs, the Group is able 

to extend its product range on a regular basis, which led it to incorporate a Sportainment business line 

in its Climbing Division in the 2018-2019 financial year.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

ABEO 
business 
lines split 

into 3 
divisions 

Sport Division  

Design, manufacture and 
sale of gymnastics 

equipment 

Equipping and maintaining 
sports facilities 

Supply of equipment for 
physical education in indoor 

and outdoor sport 

Changing Rooms Division  

Design and sale of locker room 

and shower/toilet facilities for 

local authorities, campsites and 

service buildings. 

Climbing & 

Sportainment Division 

Design and sale of 

artificial building 

structures, amusement 

parks and trampoline 

parks 
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In 2016, ABEO formalised its commitments for the first time through its first extra-financial performance 

report. The 2018-2019 financial year enabled us to structure the coordination of the Group’s actions, in 

order to fully incorporate the CSR dimension in its business.  

The Group prioritises strategic growth opportunities and value creation in the long term, in line with its 

development and vertical integration model. (See chapter 2.3 ‘A benchmark group with a unique 

positioning’) 

Over recent years, Group clients, as well as product end users, have sought increasingly tailored 

experiences that meet their needs: more intense sensations and peak performance, new disciplines 

combining sports with fun, high expectations in terms of quality and safety and a deep interest in the 

origin and future outcome of the products used. Overall, consumers’ expectations increasingly relate to 

companies’ social, societal and environmental practices.  

The transition towards a decarbonised world is accelerating. Stakeholders’ requirements and role are 

becoming clearer. Regulations are evolving: anti-corruption law, extra-financial performance 

declaration, redefinition of the 17 Sustainable Development Goals by the United Nations. The company’s 

purpose is being called into question and must reflect balanced profit-sharing between the company and 

society. ABEO took stock of this general change by transforming these new expectations into 

opportunities (see Chapter 3 ‘Risks and risk management’) 

Given the nature of our business (sale of sports items), we consider that the following themes: food 

wastage, the fight against food insecurity, and responsible, fair and sustainable food are not our main 

CSR risks and do not require analysis in this management report. 

Management of these challenges relies on the Group’s men and women, who are committed, on an 

ongoing basis, to reviewing these design and production methods and preserving resources and the 

environment, in an aim to serve the Group’s clients and end users’ interests as best possible.  (see 

Chapter 4 ‘Company governance’) 

In the last financial year, the Group identified the main environmental, social, societal and governance 

challenges that it faces (See appendix 1). Then, after having highlighted its main strengths in response to 

each of these challenges, ABEO strengthened its CSR policy, focusing on 4 strategic action drivers. 

• Contributing to health, development and well-being through sports and sports leisure 

• Creating sustainable added value through exemplary behaviour 

• Shared development  

• Reducing the environmental impacts of the entire value chain 
 

IMPORTANT: Note on data collection 

Just like for previous financial years, ABEO places importance on providing reliable and relevant 

information, given that the group is built by integrating subsidiaries with varied practices and 

organisational structures. The collection of large amounts of quantitative information required by decree 

no. 2012-557 of 24 April 2012 on corporate social and environmental transparency obligations must take 

into account this relative heterogeneity. Therefore, only quantitative data deemed relevant by the Group 

has been included in this document  
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The 42 subsidiaries that form the Group which had staff at the end of March 2019 are: ABEO SA, FRANCE 

EQUIPEMENT, SUFFIXE, ACMAN, NAVIC, SANITEC INDUSTRIE, PROSPEC, ENTRE-PRISES, ENTRE-PRISES 

USA, E-P HUIZOU MANUFACTURING, EP GERMANY, ACEP, TOP 30 SPAIN & NORGE, ENTRE-PRISES UK, 

DOCK 39 TERVILLE, DOCK 39 CDC, GYMNOVA, ACSA (2 physical sites at Wattrelos and Le Balmay), SPIETH 

ANDERSON INTERNATIONAL, SPIETH ANDERSON, USA, GYMNOVA UK, GYM PASSION, GYMNOVA CH, JF 

GROUP, JF INTERNATIONAL, JANSSEN-FRITSEN, JF OPERATIONS, SPIETH GYMNASTICS, JANSSEN-FRITSEN 

BV, ADEC SPORT, PCV COLLECTIVITES, CLIP ’n CLIMB INTERNATIONAL Ltd, CLIP N CLIMB PLYMOUTH, 

GLOBAL KIDS STRATEGY, SPORTSAFE, META, BOSAN NETHERLANDS & BOSAN BELGIUM, SCHELDE 

SPORTS, CANNICE and FUN SPOT. 

Methodology note: 

In writing this report, some subsidiaries within the Group’s scope of financial consolidation have not been 

selected in application of the following rules: 

 - no activity as at 31 March 2019; 

 - recent entity in the scope (less than six months) or withdrawal anticipated; 

 - below 5 employees; 

 - company using the equity method for financial consolidation. 

The indicators have been selected based on their relevance in light of the Group’s main environmental 

and social impacts, given its core business and the Corporate Social and Environmental Responsibility 

(CSR) challenges identified as strategic for the Group. The method to calculate the indicators used in this 

report is detailed for each of them.  

By default, the data presented for the various indicators is the data consolidated for the CSR scope 

indicated above. If the scope differs for one of the indicators, this is then specified after the figures 

presented.  
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I) CONTRIBUTING TO HEALTH, DEVELOPMENT AND WELL-BEING 
THROUGH SPORT AND SPORTS LEISURE 

 

According to the World Health Organization (W.H.O.), a lack of physical activity is an important risk factor 

for noncommunicable diseases. In many companies, people are doing less physical activity. Worldwide, 

23% of adults and 81% of adolescents at school do not do enough physical activity.  

Encouraging the population to get moving is a crucial strategy to reduce the amount of 

noncommunicable diseases, as stated in the Global action plan for the prevention and control of 

noncommunicable diseases 2013-2020 adopted by the W.H.O.  

This plan aims for a 10% reduction in the lack of physical activity by 2025, which will contribute to the 

sustainable development goals (SDGs). 
 

 
Source: https://www.who.int/features/factfiles/physical_activity/fr/ 

 

 

ABEO contributes to health, development and well-being through sports and sports leisure. Its brands’ 

products and services are visible in three main segments: 

- Top-level sport through major sports events and partner athletes 
- Federations, schools, leisure centres, gym clubs, gymnasiums and climbing centres 
- Sportainment activities and new technologies 

 

 

1. Passing on sporting values and promoting social mobility via top-level 

sport  
 

➢ A continuous presence at major sports events 
 

The various ABEO brands are major partners in the top-level sports world, whether on a daily basis with 

federations and athletes as well as in major global events. 

 

Through its brands, ABEO has long experience in equipping international sports competitions. This 

regular presence highlights our teams’ innovation, and is a showcase to present the quality of our 

products and services. 

Fact 1: physical activity reduces the risk of disease 

Fact 2: Regular physical activity helps maintain a healthy body 

Fact 3: Physical activity is different to sport 

Fact 4: Physical activity of moderate to sustained intensity is beneficial 

Fact 5: 60 minutes of activity a day for children aged 5 to 17 years 

Fact 6: 2 hours and 30 minutes of activity a week for adults aged 18 to 64 years 

Fact 7: Physical activity 3 days a week for adults aged 65 years and over 

Fact 8: All adults in good health should be physically active 

Fact 9: A little exercise is better than no exercise at all 

Fact 10: A conducive environment and social context help increase physical activity 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://www.who.int/features/factfiles/physical_activity/fr/
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ABEO therefore naturally applied and was selected through its 

brands as the official supplier for the Tokyo 2020 Olympics.   

 

ABEO is renewing its ambition to be a permanent supplier 

for the largest sports competitions with presence at the 

Olympic Games and World Championships in all the events 

that may be equipped by its subsidiaries.  

 

 

 

 

 

 

Sport climbing is one of the new events in the 2020 Olympics 

sporting programme and Entre-Prises will be involved. We are 

extremely proud that our know-how has been recognised once 

again, as it is perfectly suited to the context of competitions that 

are highly demanding in terms of quality and implementation. 
 

 

 

 

Entre-Prises’s success has arrived after the selection of Schelde Sports for 

basketball equipment and Spieth Gymnastics for the supply of artistic and 

rhythmic gymnastics equipment at the next Summer Olympics in Tokyo. 
xxxxxxxxxxxx 

 

 

As part of its involvement, Spieth Gymnastics has signed a partnership 

with Eurotramp (for the supply of trampolines) and Senoh (well-known 

Japanese gymnastics equipment manufacturer). Benefiting from these 

partners’ support and experience, Spieth Gymnastics will enable all the 

participating athletes to perform in optimal conditions. 

 

 

The Group won all the contracts it could compete for. This will be the Group’s 15th participation in the 

largest sports event in the world since 1956 in Melbourne. 

  

https://www.google.fr/imgres?imgurl=https://www.spieth-gymnastics.com/tl_files/themes/jf/images/fb/spieth.gif&imgrefurl=https://www.spieth-gymnastics.com/&docid=VCURMppn1bELwM&tbnid=WxtQ3H6XT4o72M:&vet=10ahUKEwjasc6JuvXhAhUEsXEKHSnwDMgQMwhAKAAwAA..i&w=200&h=200&bih=607&biw=1280&q=logo%20spieth%20gymnastics&ved=0ahUKEwjasc6JuvXhAhUEsXEKHSnwDMgQMwhAKAAwAA&iact=mrc&uact=8
https://www.google.fr/imgres?imgurl=http://entre-prises.com/wp-content/uploads/2015/07/logo-entre-prises-2.png&imgrefurl=https://entre-prises.com/&docid=PzNhHHssPvka-M&tbnid=7_rOrg762Rz3sM:&vet=10ahUKEwjqk6bVufXhAhX1WxUIHftEB9QQMwg_KAAwAA..i&w=359&h=114&bih=607&biw=1280&q=logo%20entre-prises&ved=0ahUKEwjqk6bVufXhAhX1WxUIHftEB9QQMwg_KAAwAA&iact=mrc&uact=8
https://www.google.fr/imgres?imgurl=https://www.scheldesports.com//tl_files/themes/jf/images/fb/schelde.gif&imgrefurl=https://www.scheldesports.com/&docid=JfysgUzbfsK6ZM&tbnid=qSpKFCM7QRyAGM:&vet=10ahUKEwi8r_P1ufXhAhWzURUIHdYpAOIQMwg3KAAwAA..i&w=200&h=200&bih=607&biw=1280&q=logo%20schelde&ved=0ahUKEwi8r_P1ufXhAhWzURUIHdYpAOIQMwg3KAAwAA&iact=mrc&uact=8
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➢ Notable presence with top-level sports professionals 

 
Our brands’ strong reputation and their development lead us to sponsor top-level athletes. This mutually 

beneficial collaboration enables us to work on perfecting our ranges and guarantees that our 

developments meet the strictest challenges and standards imposed in top-level competitions.  
 

 

 

Simone Biles, multiple World Champion and Olympic medallist 

is also sponsored by Spieth America and promotes the brand 

image through her appearances. 

 

By working with our product range, Simone Biles can use the 

same equipment in training that she will perform on in 

competitions. 

xxxxxxxxxxxxxxxxxxxxxxxxxxxxxxx 

 

Entre-Prises also has several 

partnerships with top-level athletes such 

as Shauna Coxsey and Will Bosi.  

The climber Will Bosi has become the 

newest member of the ENTRE-PRISES 

ambassador team. Together with his 

fellow British climber and training 

partner Shauna Coxsey, he will promote 

the goals and values of Entre-Prises 

Climbing Walls, such as making climbing 

accessible to everyone and supporting the progress of climbers in the sport through the design, 

manufacture and installation of bespoke climbing structures around the world. 

 

These partnerships can sometimes go as far as to develop a range of signature products that associate 

the athlete’s image with our products. This type of partnership strengthens our products’ reputation and 

associates our image with sportspeople whose values mirror our Group’s. 

 

Since 2016, Simone Biles has developed the 

brand ‘Simone Biles by Spieth America’.  

This product line was created to enable those 

who wish to develop their gymnastics skills to 

pursue their passion with the range used by 

Simone in her club the ‘World Champions 

Centre’. 

  

https://www.google.fr/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwjnkov5sfXhAhXa8OAKHcGZCh8QjRx6BAgBEAU&url=http://blog.nathanlindstrom.com/simone-biles-for-spieth-america/&psig=AOvVaw3cPAvfd1qXYoX7As3Gaz1O&ust=1556630312376195
https://www.google.fr/url?sa=i&rct=j&q=&esrc=s&source=imgres&cd=&cad=rja&uact=8&ved=2ahUKEwjH9q_5tfXhAhWSlxQKHU5mAKMQjRx6BAgBEAU&url=https://entre-prises.com/shauna-coxsey-championne-de-bloc-coupe-monde-se-joint-a-entre-prises-faciliter-lacces-a-lescalade/&psig=AOvVaw34kVg47FnxOqwzLhOnjSXZ&ust=1556631388753865
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2. Supporting youth education through sport 
 

Because sport is not limited to peak performance and breaking records, ABEO is also committed to 

supporting youth education through sport.  

To do so, ABEO has an extensive network of important partnerships, both at national and international 

level, with sports federations and major associations. 

The ‘Sports’ division’s main partnerships: 

 

 
 

 

 

The ‘Climbing/Sportainment’ division’s main partnerships:  
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ABEO has set itself the following goals: 
 

- Promote regular sports activity 
- Be uncompromising on personal safety  
- Guarantee its products’ safety by meeting global, international and national standards 
- Help facilitate access to sport for all groups: 

o By guaranteeing quality products at a competitive price 
o By extending products’ life cycles 
o By putting in place partnerships that enable the reuse or refurbishment of used 

equipment 
- Continually improve its products based on client reviews 

 

Initiatives in top-level sport and federations give it stronger visibility with the public and its clients. By 

working with ABEO brands, sports clubs and associations can benefit from equipment that is approved 

by federations and used in the largest competitions. 
 

By strengthening their appeal and enabling clients to offer the best training conditions, ABEO helps 

extend sports activity throughout the population. 
 

These partnerships strengthen proximity with users of sports and leisure equipment and enable the 

Group to get direct, quality feedback that is ideal to optimise existing products and develop new 

products. 

These long-term relationships also involve a strong responsibility to guarantee that the products meet 

all the standards established by the authorities that regulate an activity.  
 

The main standards Group subsidiaries are subject to include the following certifications:  

Certification Certification principles Company/ies concerned 

 

 

The International Gymnastics Federation is 
an independent body that carries out tests 
on all gymnastics equipment for 
competitions. The details are presented in 
the ‘measures taken to promote consumer 
health’ section. 

 
All the companies that 
produce sports 
equipment in the 
gymnastics division. 

 

 

TÜV certification demonstrates that the 
gymnastic equipment has been checked by 
independent certified inspectors. The check 
is carried out on safety-related risks as well 
as to verify that European legislation and 
regulations have been observed. 

 
 
 
JANSSEN-FRITSEN 
subsidiaries (including 
ADEC SPORT and SPIETH) 
 

 

 

This proximity also enables the different ways in which products are used to be regularly discussed, and 

to guarantee they have the highest level of safety possible. This level of equipment approval enables 

both safe learning and opportunities for enhancement without technical constraints. 
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In May 2018, ABEO announced that its subsidiaries Janssen-Fritsen, Spieth Gymnastics and Gymnova 

had adapted and extended their current contracts with the European Union of Gymnastics (UEG) until 

2024 as official suppliers of gym apparatus, in order to consolidate a long-term partnership. 

 

As a result, Janssen-Fritsen, Spieth Gymnastics and Gymnova were renewed as official Gymnastics 

equipment partners for all the EUG’s activities including the European Gymnastics Championships. With 

its 50 member federations, the European Union of Gymnastics is a sports organisation that transcends 

Europe’s political borders and supports the idea of a unified gymnastics nation. 

 

The Chairman of the European Union of Gymnastics, Farid Gayibov emphasises the importance of unity:           

“In the past we have worked well together and now it is time to take our intentions to the next level. By 

granting more favourable conditions to our members, we would like to increase the popularity of our 

sport throughout Europe. This can only be achieved by working together.”  

 
To support the achievement of these goals, ABEO wanted to rework its organisation and strengthen its 

teams in charge of innovation. 
 

The Innovation Department comprises Research and Development and the Sourcing Department. It is 

involved in the integration of companies bought by ABEO. Its integration upstream of processes enables 

it to assist in all the product development cycles from drafting specifications aligned with marketing to 

prototyping and its monitoring with the divisions’ R&D entities.  

 

Most Group companies that have an innovation department are now supported by an innovation cell at 

Group level, built around cross-functional skills that will enable it to shorten innovation cycles. 

 

This reshuffle has already enabled us to offer new products in recent months that meet both major 

federations’ standardised requirements and those relating to new CSR challenges. 

 

Gymnova was able to anticipate its clients’ needs and renew part of its offering by making adaptations 

to its range, in particular:  
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Current handrails are made of a fibreglass tube created using pultrusion, covered with a sheet of 

wood veneer. This wood veneer is subjected to strong mechanical stress (handrail bending) and use 

stress (sanding, water spraying, honey, etc.). These stresses reduce the wood veneer’s life cycle. We 

put in place treatments (wood stain) which increase the veneer’s life cycle.  

 

This wood stain also has a disadvantage: it takes a very long time to prepare the handrail so that it grips 

(several days). Discussions with our fibreglass tube supplier led us to carry out tests with a linen fabric 

laid at the same time as the pultrusion process. We chose to superimpose 2 linen layers with a linen 

fabric with fusible thread. They are very much liked, the grip is pleasant, they do not slip and the 

preparation time is reduced.  

 

We filed a patent and obtained approval from the International Gymnastics Federation for this 

handrail. The life cycle of these handrails has been considerably increased as a result.  
 

 

 
 

Gymnova also developed a range of inflatable products to use less PU foam in our products. 

Developments of this type of product are continuing in order to obtain cushioning performance that is 

similar to foam models. 
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In the last financial year, the Group filed 5 patents enabling it to continue to promote quality products 

at competitive prices and helping extend its products’ life cycle. 

 

The Group wants to pursue its ambitious goals in terms of innovation and wants to be able to file at least 

as many patents during the next two financial years.  

 

Thanks to its products’ reputation and their regular exposure at major international events, ABEO has a 

brand image that sets it apart. This image enables us to form partnerships in fields where the technical 

skills are not available within the Group.  

Consequently, ABEO is able to incorporate cutting edge solutions in the products that form its core 

business and extend its potential client base. 

 

Since August 2017, Entre-Prises has been an official distributor of Augmented Climbing Wall products, a 

brand that was established in 2013 by the Finnish company Valo Motion. 

Entre-Prises and its brand Clip ’n Climb, an expert in leisure climbing, offer their clients a turnkey service 

and an extremely fun interactive experience for players/climbers surrounding Augmented Climbing Wall 

products. 

Augmented Climbing Wall combines climbing, video games and augmented reality. With a camera, a 

computer and a video projector, indoor climbing sessions include light and sound!  An interactive 

experience with different games: training, duel, obstacles, etc. An innovative concept that combines an 

interactive games platform and a climbing wall. 

Since its international launch in 2016, Augmented Climbing Wall has achieved major commercial success 

and created a buzz on social networks. 
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In January 2019, ABEO and VOGO began developing a bespoke sales offering, dedicated specifically to 

ABEO clients. This offering relies on a form of the VOGO SPORT solution, combined with various 

equipment (cameras, Wi-Fi hotspots, etc.) that enables deployment of a turnkey solution to broadcast 

live audio-visual content. This technological solution aims to enhance the products and services offered 

by ABEO to its diverse professional client base. 

Under this partnership, VOGO will supply the technology solution and train ABEO’s teams, who will 

handle marketing and sales, installation, and first-level technical support. 

In order to confirm the concrete and mutual benefits of this sales offering, it will be offered to and 

installed at a selection of ABEO client premises during 2019. After the trial period, the partnership may 

result in a worldwide distribution agreement for ABEO’s markets. 

 

 

 

 

3. Help each person find fulfilment through healthy and active 

entertainment 
 

 

With a growth model that is one-third built on internal growth and two-thirds built on external growth, 

ABEO anticipates changes in its markets.  

Certain markets whose dynamism could be fruitful for ABEO’s development represent potential growth 

drivers. ABEO benefits from its agility and ability to anticipate its clients’ needs in order to act either 

directly or through players that are already established on these new markets.  
 

 

The Group also wanted to open up its business to the African continent and on 26 February 2019, 

announced that it had signed a partnership agreement with Vivendi Sports, a company in the Vivendi 

group that designs and organises sports competitions to develop and promote sport in Sub-Saharan 

Africa. Both companies will work together alongside sports federations to organise top-level sports 

competitions for which ABEO will be the official supplier. 

Sport has become a real development driver for the African continent and larger and larger sports 

competitions are taking place there. Vivendi Sports is actively contributing to this boom. Vivendi has 

been present in Africa for more than 30 years and its subsidiary Vivendi Sports has organised the Tour of 

Hope for the second year in a row. This cycling race, which was held in 2018 and 2019 in Cameroon, was 

included in the International Cycling Union’s Under 23 Nations’ Cup calendar — a first in the history of 

cycling for an African event. As a benchmark player at global level in the sports and leisure equipment 

sector, ABEO would like to continue its international development and initiate a strategy dedicated to its 

deployment and establishment on the African continent. 

Olivier Estèves, ABEO CEO, declared: “The position of sport in Africa has been constantly confirmed in 

recent years and we are delighted to have the possibility to contribute to its future development. 

Working with Vivendi Sports, whose Group has been present in Africa for more than 30 years, will enable 

us to adapt better to the specific features of an emerging market.”  

Robins Tchale Watchou, Managing Director of Vivendi Sports, added: “ABEO is a global benchmark in 

terms of sports equipment which is appreciated by both professionals and amateurs. We are delighted 

that we can take advantage of their skills to continue developing sport in Africa, inspired by organising 

sports competitions that are recognised by the international community.”  
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As a producer, supplier and developer of indoor sports infrastructure, ABEO always ensures sport 

involves pleasure and entertainment.  

FECs or Family Entertainment Centres are currently being developed at a frenetic pace. Entrepreneurs 

look for a mix of activities that generates enough footfall at their centres. Their main aim is to give their 

visitors a unique experience and an unforgettable day enjoying attractions that take their breath away. 

Using its experience in terms of external growth and its capacity to integrate new companies, ABEO 

completed its first major takeover during the 2018/2019 financial year in the sportainment segment. 

 “Sport is moving towards less competition and more games and leisure. This is a societal phenomenon 

throughout the world,” observes Oliver Estèves, ABEO chairman. This development interests us and we 

have the know-how to respond, without neglecting our traditional business in sport focused on 

competition to a high level.”  

 

 

 

 

 

 

 

In buying the American company Fun Spot in November 2018, the Group also diversified, enabling it to 

build its profile in North America and develop in the segment of the future, Sportainment, which has 

considerable growth potential. 

Founded over 40 years ago, Fun Spot is vertically integrated and specialises in the design, production and 

distribution of equipment for amusement parks, in particular trampoline parks: trampolines, Ninja 

Warrior modules and climbing walls and blocks.  

With nearly 180 employees, Fun Spot has a strong industrial base with 2 production units and a 

department in India of 48 experienced designers who combine their artistic skill with the best 

manufacturing processes. With more than 460 parks designed throughout the world and a diversified 

client base of franchisees and independent owners, Fun Spot is one of the leaders in Sportainment. 

 

To promote its integration in the Group and benefit from its brands’ know-how, ABEO has chosen to 

modify its organisational structure and include Sportainment activities in a new ‘Sportainment & 

Climbing’ Division. 

  

https://www.google.fr/imgres?imgurl=https://fun-spot.com/wp-content/uploads/2018/04/fs_logo.png&imgrefurl=https://fun-spot.com/&docid=F9FH21h_oZqo7M&tbnid=k0lrgFTNrSUAIM:&vet=10ahUKEwjkg4Dkw_XhAhUhx4UKHSdNCz4QMwg_KAAwAA..i&w=374&h=300&bih=607&biw=1280&q=logo%20fun%20spot&ved=0ahUKEwjkg4Dkw_XhAhUhx4UKHSdNCz4QMwg_KAAwAA&iact=mrc&uact=8
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➢ Focus on leisure centres  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Centres offer two main fields of activity: 

* Young children’s entertainment including a series of fun and varied activities such as: 

 - Fun climbing surrounding Clip ’n Climb challenges 

 - Football pitches 

 - Themed play areas 

 - Cinema and theatre  

 - Play areas 

 

* More physical activities targeting a mainly older customer base, including: 

- Climbing walls  

- Strong sensations via an artificial wave  

- Zip wires 

- Ice skating 

 

Leisure centres are a unique business line within the Group.  

ABEO’s business is mainly focused on BtoB and a capacity to serve clients that receive the public.  

ABEO does however have a direct business line with sports and/or leisure centres operated in premises 

that either belong to local councils or commercial centres based on long-term leases.  

  

https://www.google.fr/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwjzz8H3_v7hAhWEDGMBHeWaATgQjRx6BAgBEAU&url=http://www.intercea.fr/dock-39-terville/dock-39-softplay-6139.html&psig=AOvVaw2N-Wn0gi7BNHYhCXcAzf_7&ust=1556960210458100
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Centre management is leading the Group to adapt its challenges and practices.  

In order to adapt to its clients’ wishes, facilities are open at the weekend (with especially busy peak hours 

in the evening after 4 pm and at weekends).  

These centres were built to enable group events 

(birthdays and family outings) to be organised in total 

safety. To supervise these activities, the Group adopted 

a ‘0 accident’ policy reflecting its uncompromising 

approach to personal safety.  

During the 2018/2019 financial year, Centres reached 

the target of 0 accidents in entertainment activities for 

children. However 7 accidents were recorded for adult 

activities, due to customers not following the safety 

instructions given by our teams. The Group’s liability was not incurred in these cases. The Group is 

confirming its desire to offer entertainment activities with a maximum level of safety. 

The Group uses its knowledge and range of sports and leisure products and provides its Centres with 

climbing walls (standard and interactive) from EP and Clip ’n Climb modules that delight our customers. 

 

Customers benefit from training courses given by expert teams before trying their hand at latest 

generation climbing walls and equipment that promote both safe and independent sport. 

 

The centres’ fun and professional image makes them extremely appealing to job applicants, as 

recruitment for fixed-term contracts in the centres accounts for more than half of Group recruitment. In 

2018/2019, they recruited for 455 positions. 

 

Employees receive training when they join and a period of supervision that ensures that all customers 

are guaranteed a very high level of safety in the centres. 

 

 

The centres are equipped with ‘TruBlue auto Belays’ technology 

distributed by Clip & Climb that enables a novice climber to try a new 

challenge alone, in total safety.  
 

This technology has also enabled the Group to develop Clip & Climb 

centres worldwide, enabling them to optimise the number of instructors 

required to supervise climbing. 
 

The centres are local councils’ special partners and regularly organise 

school visits to develop interest from new generations of customers.  
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II) CREATING SUSTAINABLE ADDED VALUE THROUGH EXEMPLARY 
BEHAVIOUR 

 

ABEO has always set ambitious growth targets that are shared with its teams and investors. 

The Group recently confirmed its growth ambition to achieve turnover of €300M by the end of March 

2020. 

Built on an economic model incorporating its markets’ local features and a client base that seeks 

proximity, ABEO has put in place a decentralised management model allowing great flexibility to its local 

teams, which are experts on their markets.  

Each year they demonstrate their capacity to carry out both projects on a local scale and globally 

renowned projects that require international coordination and diverse know-how. 

This decentralised business model requires exemplary behaviour in all our subsidiaries, rewarding the 

trust that our customers place in the Group. 

Having adopted these targets, ABEO wanted to set rules of operation for the following themes: 

 

1. Prevention of all forms of corruption  
 

As markets and customers were requesting more and more transnational initiatives, requiring the 

coordination of several types of know-how, it appeared necessary to formalise values shared by all 

business lines and to provide guidelines enabling strong, profitable and sustainable growth. 

A code of business ethics was drafted during 2017 and distributed to all Group employees. This document 

was also provided to suppliers, services providers and any person acting on the Group’s behalf. 

This document defines the model of exemplarity that ABEO would like to promote within its teams as 

well as for all those acting on its behalf in its value chain. 

In order to reduce any risk of this kind, ABEO defined the main behaviour likely to be identified or 

considered as corruption. It then defined a clear hierarchy and the technical means to report any 

potential or proven offence. Finally, the whistle-blower protection scheme was also explicitly laid out.  

An ethics committee comprising the Group Human Resources Director and the Chief Financial and 

Operating Officer is responsible for responding to all issues raised in this area. 

During the 2018/2019 financial year, the ethics committee was called upon once. This led to several 

discussions with the parties concerned, enabling the situation to be clarified. 

To go further, and also due to the complexity of certain projects, ABEO adopted an internal organisation 

to clearly identify responsibilities in terms of the coordination of client relations.  

The Group ensures tax regulation is observed and that the risk analysis has not identified any major risk 

of non-compliance on this point.  

By reducing the number of contacts in the most complex files, ensuring that they are recognised on their 

markets and perfectly trained for this type of relationship, ABEO gave itself the tools to reduce the 

potential risks of corruption.  
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For example, most discussions with the federations are coordinated by the brand Managing Directors. 

These relationships are built over the long term and involve perfect knowledge of the Group’s call for 

tender response procedures and values. 

To ensure that its values are spread among its employees, the Group wanted to consolidate its 

commitment to distributing this document to all of them and added this document to the integration 

process in 2018/2019. 

 

2. Guaranteeing a responsible sourcing process 
 

To complete the business code of ethics, in the beginning of 2019, the Group drafted and distributed a 

Sourcing Code grouping all the rules of conduct, standards and procedures for sourcing in all its business 

lines.  

This initiative was brought to the attention of the employees most exposed to the risks of corruption, 

and will be extended to all Group employees through targeted awareness-raising, training and 

communications initiatives. These documents will also be included among the newcomers’ recruitment 

documents. These two provisions are applicable to all employees and parties acting on behalf of ABEO 

or one of its subsidiaries.  

The Group’s aim is that all of its employees involved directly or indirectly in a sourcing process (buyer, 

specifier, etc.) will be able to read this document by the end of 2019. 

During the 2018/2019 financial year, ABEO distributed the ethics code to all its buyers and will extend 

this distribution during the year, in relation to the target presented above. 

On a basis of fair competition, Group subsidiaries give priority to local suppliers. 

This choice to work with suppliers close to our locations enables us to: 

- Know our suppliers better in order to manage selection 
- Reduce our ecological impact with shorter journeys 
- Contribute to the national and local economy’s development by strengthening our image as 

a local player with global influence 
 

ABEO has committed to extending audits carried out on its suppliers CSR performance and would like 

to be able to audit all its suppliers by 2020.  

Within ABEO, several subsidiaries have chosen to formalise a concrete supplier selection process. The 

main supplier selection procedures are presented below: 
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Subsidiary  Procedure(s) put in place 

ACSA Le Balmay Selection of suppliers based on 2 points relating to ISO 14001 standard 
(geographical proximity and presence of environmental standards/plans)  

ACSA Wattrelos European suppliers are preferred for contracts as well as ISO 14001 
certification 

ENTRE-PRISES UK Existence of a guide to appraise suppliers including: 
- An assessment of the quality system in place (ISO 9001) 
- An assessment of environmental and ethical factors, checking that 

the supplier effectively observes the policy and procedures 
stipulated by ISO 14001 standard.  

- Various questions relating to the environment and ethics, to 
complete the assessment 

ENTRE-PRISES US  Existence of a formalised approval procedure for the approval of all new 
suppliers. 

E-P Asia  Supplier approval procedure approved by the director of production, the 
accounting manager and the vice-chairman 

JANSSEN-FRITSEN  Existence of a procedure to select new goods and services suppliers, including 
basic requirements described in the specifications enabling it to work with 
reliable, accredited suppliers. This selection procedure includes a 
questionnaire relating to the quality/environment/CSR system put in place by 
the supplier.  

PROSPEC A supplier assessment questionnaire is used for: 
- The integration of new suppliers for critical products 
- The annual assessment of the company’s 20 main suppliers  

SANITEC Existence of an assessment and monitoring form for each supplier, with a 
quality assessment chart for products delivered. 

NAVIC Existence of defined criteria to make the sourcing process reliable  

 

The procedures put in place by the subsidiaries demonstrate an unequivocal desire to have a clear and 

defined listing process.  

During the previous financial year, a Group 

Sourcing Director was appointed to support the 

upskilling of local buyers specialising in their 

respective markets.  

During the past year, several initiatives have been 

launched to share Group best practice, create 

strong relationships between buyers and facilitate 

the integration of ‘Sourcing’ in our development 

prospects. 

 

In order to spread its practices, ABEO also wants to share its Sourcing Code with its whole value chain, 

by distributing it to all its subcontracting and industrial sourcing suppliers within 2 years.  

The Group would like to ensure that its values are applied and has set itself the goal of providing a 

response in less than 7 days to any alert it is given through dedicated email addresses or by any other 

means.  
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3. Data confidentiality 
 

 

 

 

 

 

At the beginning of 2018, ABEO has put in place initiatives to be compliant with the General Data 

Protection Regulation.  

The companies concerned are: the French subsidiaries (ABEO, ACMAN, ACSA Le Balmay, ACSA Wattrelos, 

DOCK Terville, DOCK Clos du Chêne, ENTRE-PRISES, FRANCE EQUIPEMENT, GYMNOVA, NAVIC, SANITEC, 

SUFFIXE) and the JANSSEN-FRITSEN Group, and they were then deployed in the other Group subsidiaries. 

Initiatives have been deployed to protect personal data against cyber-attacks. The aim is to manage data 

stored ethically. This policy has been extended to all Group subsidiaries. 

A team was trained during the months spent bringing the subsidiaries into compliance, to continue the 

assignment.  

The Group Human Resources Director was appointed as the Data Protection Officer (DPO) to guarantee 

compliance with the GDPR. 

During the 2018/2019 financial year, only one question was escalated to the DPO from an external body 

that wanted to check our application of the General Data Protection Regulation. After the answers were 

provided, this body did not want to continue its check further downstream. 

In addition to being brought into compliance with the GDPR, ABEO launched a structural project for the 

whole Group, to centralise its data. The Group launched its ERP under the project name ‘BOOSTER’. 

This upgraded ERP will cover all the Group’s subsidiaries and will guarantee there is a unified method to 

manage client and supplier data. This project began in 2017 and is currently being deployed. 
 

4. Audit of Group CSR practices 
 

As it is aware of society’s specific expectations in terms of transparency and ethics, ABEO subjects its 

practices to regular audits. 

These audits identify both our obligations as a group listed on the stock exchange and due to our relations 

built with investors. Just like ABEO, investors are increasingly sensitive to the notion of extra-financial 

performance. 

Gaïa Rating extra-financial rating 

For the third year in a row, based on extra-financial reports, an extra-financial rating was created by the 

organisation Gaïa Rating, a department of EthiFinance. 
 

  

Focus on the General Data Protection Regulation (GDPR) 
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5. Guaranteeing the sustainability of Group values through external 

growth operations 
 

ABEO’s business model aims towards one-third internal growth and two-thirds external growth. 

By choosing ambitious goals in terms of external growth, there is a risk of acquiring companies that are 

not aligned with ABEO’s values. 

To support its external growth, the Group has structured its approaches to identify, assess and integrate 

new subsidiaries. 

During 2018, a Mergers and Acquisitions Director was appointed to coordinate initiatives and identify 

the targets representing the best growth drivers for the Group. 

ABEO also relies on multi-disciplinary teams in its acquisition processes to ensure all themes (finance, 

legal, HR, sourcing, R&D, CSR etc.) are covered by experienced specialists. 

Within the Board of Directors, a committee in charge of integrating companies that have been acquired 

was appointed on 30 August 2017 and comprises 4 permanent company directors (See 4.3.2 Integration 

Committee). 

By opening up to Sportainment activities through the purchase of Fun Spot, ABEO has once again proven 

its capacity to maximise growth opportunities by listening to its clients and market changes and being 

responsive in terms of external development. 

 

6. Sharing value creation locally 
 

ABEO is a local player with global influence.  

By developing a consistent overall project, consolidating the companies bought and maintaining local 

value creation, ABEO has always wanted to have a positive impact on local employment.  

This financial and ethical value is fully consistent with the Group’s development project with a mainly 

local client base. Geographical proximity and an understanding of clients’ challenges are essential factors 

in projects’ success. This model has established a strong, long-term relationship fabric across all the 

regions where the Group runs its business.  

In parallel, ABEO tries to maintain and strengthen is local presence by selecting local suppliers and 

creating relationships with all stakeholders wherever the Group is located (local municipalities, 

universities, schools, clubs, associations and events). 

 

 SPORTSAFE launched an initiative in 2013 to improve 

primary schools’ sports equipment and supply. These 

share a budget each year, with the aim being that 

schools use their allowance to buy their equipment 

from SPORTSAFE. 
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Products at end of life cycle: 

A partnership has been signed between Group subsidiaries (JANSSEN-

FRITSEN and its subsidiaries, including ADEC) and the Sports For Children 

foundation. The purpose of this foundation is to gather and restore as 

much sports and play equipment as possible for Eastern European countries. Partner companies give 

their assistance with a unique service: when delivering new equipment purchased by clients, companies 

offer to take back used equipment free of charge and then make it available to the foundation. Used 

sports equipment is then recycled and can have a second life. Around 20% of the products recovered are 

recycled into bags and decorative furniture.  

 

 

 

 

 

SPORTSAFE also works to recycle sports equipment. Equipment is donated by schools for other schools 

that need it, the equipment is repaired and if it cannot be, it is recycled in the most environmentally 

friendly way possible. Financial and environmental benefits have been obtained by SPORTSAFE thanks to 

the recycling and re-use of sports equipment. The equipment is repaired as far as possible, which 

increases the products’ life cycle and enables colleges and universities, which do not always have the 

means, to avoid buying new equipment.  

 

The subsidiary GYMNOVA, for example, invites its technical salespeople to attend gymnastics 

competitions for which it has supplied equipment throughout France.  

ABEO supports local and national organisations through sponsorship. These organisations actively 

contribute to professional integration, and the Group shares common values with them.  

For example, ABEO is the partner of a basketball club in Doubs (BesAC) and the association ‘Sport 

Ambition’, which is located in Haute-Saône. This association supports local authorities in sporting 

activities.   

Focus: SPORTSAFE recycles sports equipment 
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III) JOINT DEVELOPMENT AS A STRATEGIC THEME 

 

With its complementary skills and products, ABEO has put in place a shared development model with its 

employees and all the subsidiaries in the Group. 

 

The Group HRD was created in the 2016/17 financial year with a desire to ensure that internal skills 

matched Group growth needs. In this way, ABEO defined an HR strategy focused on the 4 basic pillars 

shown below:  

 

 

 

 

 

 

 

 

 

 

These 4 key pillars support all the Group and its employees’ development initiatives. 

 

Naturally, ABEO undertakes to observe the principles of the International Labour Organisation (ILO) 

Declaration on Fundamental Principles and Rights at Work as well as to observe social, national and 

local regulations in terms of minimum age of access to employment, the refusal of forced labour, 

abusive disciplinary practices, non-discrimination, freedom of association and the right to collective 

bargaining, working hours, remuneration, health and safety. 

 

All the countries in which ABEO is located have strict laws prohibiting child labour.  

 

With 1,736 employees spread across 46 legal entities, the Group has cultural and skills diversity that 

enables it to meet all its markets’ demands. 

 

  

Attract, identify, develop & 

retain Key Talents to support 

the growth 

Bring consistency and 

harmonization in HR 

processes 

ABEO image and identity 

should be considered as 

competitive advantages 

internally  

Bring HR expertise to the 

companies during the 

acquisition process 
Strategy 

is built on 

4 pillars 
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5.3.1 A global presence and staff with complementary expertise  

 

With its presence on over 4 continents (Europe, Asia, America and Australasia), ABEO has a global 

footprint.  

The Group’s staff is broken down by geographical area as follows: 

Staff France Europe 

North 

America Asia 

 

Australasia Total 

As at 31 March 2017 411 641 93 60 N/A 1,205 

% Total staff 34% 53% 8% 5% N/A 100% 

As at 31 March 2018 417 851 99 240 N/A 1,607 

% Total staff 26% 53% 6% 15% N/A 100% 

As at 31 March 2019 440 830 290 161 15 1736 

% Total staff 25% 48% 17% 9% 1% 100% 

 

A source of cultural diversity, the Group is built on respect for the specific features of each subsidiary 

and common values. 

The Group is convinced of the importance of having staff that reflects society and its clients in the 

development of its business.  

Within the Group, the percentage of women is 33% of total staff and is stable. 

There is a large disparity between the production sites which are very mainly staffed by men, and the 

sales entities, support functions and climbing centres where the gender mix is almost balanced.  
 

On the Board of Directors, there is a fair distribution between 4 women and 4 men. 
 

To meet its objectives, the Group can count on stable skills and employees recruited for the long term 

because 92% of Group staff were employed on permanent contracts at the end of March 2019. This 

indicator remains unchanged because the previous financial year closed out at 91%. 

All the companies have a permanent contract rate that varies between 80% and 100%. The only 

exception is the Top 30 centres which stand at 73% and due to the nature of their business, need to 

adjust the number of employees at peak hours at evenings and weekends. 

Note that despite the high number of external growth operations, the Group’s capacity to attract and 

retain staff remains intact since 38% of our staff have over 5 years’ seniority.  

The staff’s age distribution has not significantly changed as the 35-50 age group remains the largest at 

36% (as against 37% for the previous financial year).  

As its teams drive the Group, ABEO undertakes to offer each person development opportunities that 

match their skills.  
 

5.3.2 Ensuring the development and sustainability of intellectual capital and skills 

As it is aware of the diverse know-how necessary to develop its markets and the need to anticipate its 

future changes, the Group wanted to develop its training efforts.  
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The aim of the Group’s training policy is to develop its employees’ skills in their current or future roles 

and to make them part of their professional development. With its employees’ safety now a top priority, 

training in the field of safety is also considered as one of the pillars of the CSR action plan.  

Several change management sessions were also initiated during the financial year, supporting the 

Group’s growth, the development of its markets and the upgrading of its management tools. This training 

will be renewed to enable teams to prepare the next stages of management tool deployment. 

As the monitoring of training data was made uniform within all subsidiaries last year, and several 

companies entered the reporting scope, overall training data has significantly increased in this financial 

year. 

In the 2018/2019 financial year, the group invested more than €260,000 in direct training costs in all 

its subsidiaries, enabling 542 employees to train. 

Training hours 2015 2016 2017 2018 

France  1,742 3,558 2,316 3,702 

UK 586 551 3,634 2,099 

Spain 310 145 875 74 

Netherlands 
Belgium Germany 

1,413 1,238 1,232 1,887 

America 89 160 237 284 

Asia 0 106 480 4,332 

Australasia  0 40 0 

TOTAL 4,140       5,758 8,814 8,284              12,378 
N.B. The reporting scope for training includes the following subsidiaries for the 2018/2019 financial year: (hours of training given in the 2018 

calendar year from 1st January to 31 December 2018: ABEO, FRANCE EQUIPEMENT, SUFFIXE, ACMAN, NAVIC, SANITEC INDUSTRIE, PROSPEC, 

ENTRE-PRISES, ENTRE-PRISES USA, E-P CHINA, TOP 30, ENTRE-PRISES UK, DOCK 39 TERVILLE, GYMNOVA, ACSA with 2 physical sites, Wattrelos 

and Le Balmay, SPIETH ANDERSON INTERNATIONAL, SPIETH ANDERSON, USA, GYMNOVA UK, JF GROUP, JF INTERNATIONAL, JANSSEN-FRITSEN, 

JF OPERATIONS, SPIETH GYMNASTICS, JANSSEN-FRITSEN BV, ADEC SPORT, CLIP ’n CLIMB INTERNATIONAL Ltd (100%), SPORTSAFE in the United 

Kingdom, and ERHARD SPORT. The companies within the scope this year are META TRENNWANDANLAGEN GMBH & CO KG, PROSPEC LTD, PCV 

COLLECTIVITES and BOSAN NETHERLANDS. 

ABEO has set itself the target that at least 50% of its employees will have received training within the 

next 3 years. 

During the 2018/2019 financial year, 31% of Group employees were trained, and the Group met the 

target specified above for the next three years. 

Note a significant increase in staff within the scope, of 5.5% at the end of March 2019 for staff in France, 

like for like. 

The increase in Group staff outside France was 8.9% and was very mainly due to the acquisition of Fun 

Spot in November 2018. 

Recruitment, like the level of remuneration, is managed by each subsidiary’s directors based on their 

respective needs as well as the skills available and the restrictions of the local labour market. 
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Multiplying development opportunities  

 In 2018, ABEO launched a project to map and categorise positions in partnership with a specialist 

external consultancy. This project was paired with the analysis of remuneration systems. 

The main aim was to give the management tools to subsidiary directors for their recruitment and the 

development of their teams and remuneration policies. 

This project takes place in two phases:  

- The France scope, whose categorisation was completed at the beginning of 2019 

- Management positions within the international subsidiaries  

 

The results of this project, which are expected at the end of the year, will also enable the Group to 

develop its capacity to offer geographical and functional transfers to its employees. 

 

5.3.3 An ongoing dialogue closely examining local challenges 

 

The Group’s organisation in Divisions and entrepreneurial culture place considerable importance on 

social dialogue and each legal entity’s organisation of working hours. 
 

Social dialogue is governed in each subsidiary according to the legislation in place in the country location. 

There is not therefore any centralisation at Group level of agreements signed with trade organisations 

or staff representatives because they depend on each local regulation and subsidiary structure.  
 

However, any significant agreement discussed locally is brought to the attention of the Group’s 

management.  
 

Subsidiary directors manage human resources on a daily basis and based on their needs and the local 

arrangements, work to support the central HR departments.  

In the 2018/2019 financial year, no strikes took place in ABEO subsidiaries. 

The annual rotation rate of staff for French subsidiaries (arrivals and departures in relation to the total 

number of permanent employees) was 15.34% vs 23.20% like for like. 

 

Formalised staff representation  

Most Group companies in France have staff representation: 

- Staff representatives (PCV, Suffixe, Navic, and Sanitec); 

- Single staff body (Acman, Acsa Le Balmay, France Equipement and Gymnova); 

- Health, Safety and Working Conditions Committee (CHSCT) at Acman and Acsa Le Balmay 

During the past financial year, the Economic and Social Committee (ESC) was elected for ABEO SA and 

supplements the existing staff representative bodies within the French subsidiaries. 

In Spain, Acep also has 3 staff representatives elected by their peers. 

Many Group subsidiaries do not have staff representative bodies due to the local legislation, their size or 

because the staff has chosen not to have them. 
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In ABEO’s decentralised model, the social dialogue is organised directly by the subsidiary directors with 

their teams. The subsidiaries’ size often enables direct dialogue with all employees and decisions can be 

taken outside a formal framework. 

For example, at Janssen Fritsen Group, in the Netherlands, these discussions culminated in a complete 

set of company rules (‘Spelregels’) which is available to all employees and distributed to new arrivals. 

Each director is, among other things, required to guarantee that the legislation in force in the country 

where the subsidiary is located is observed, and in particular: 

• The organisation of working hours, training and the implementation of social dialogue; 

• The health and safety conditions at work; 

• Respect for Human and Children’s Rights; 

• Observation of the International Labour Organisation’s fundamental conventions.  

 

A company newsletter is also published twice a year to keep employees informed and maintain social 

dialogue. This newsletter enables all employees to find out about key events and the different roles that 

exist within the Group. It is the primary link between all Group employees. 

 

5.3.4. Health and safety at work 
 

With the aim of protecting its teams and guaranteeing them a safe and beneficial working environment, 

ABEO has adopted a ‘Zero accident’ approach to protect its employees’ health as far as possible.  

The Group has continued to structure itself using the expertise of the HSE, Ongoing Improvement and 

Human Resources departments, and by sharing this aim with all its employees. 

ABEO has also put in place a health/safety management system focused on risk prevention in strict 

observance of local regulations and obligations.  

The Group intends to continue its investment in staff recruitment and training based on these themes in 

the coming financial years. 

According to accidentology indicators, most of the subsidiaries today have standardised escalation, root 

cause analysis and near miss monitoring procedures. 

With respect to the monitoring indicators, the data collection process has once again been improved 

within the different subsidiaries.  

The accidentology indicators reported concern the following subsidiaries: ABEO SA, FRANCE 

EQUIPEMENT, SUFFIXE, ACMAN, NAVIC, SANITEC INDUSTRIE, PROSPEC, PCV COLLECTIVITES, ENTRE-

PRISES, ENTRE-PRISES USA, E-P HUIZOU MANUFACTURING, ACEP, TOP 30, ENTRE-PRISES UK, GYMNOVA, 

ACSA (2 physical sites, Wattrelos and Le Balmay), SPIETH ANDERSON INTERNATIONAL, SPIETH 

ANDERSON, USA, GYMNOVA UK, JF GROUP, JF INTERNATIONAL, JANSSEN-FRITSEN, JF OPERATIONS, 

SPIETH GYMNASTICS, JANSSEN-FRITSEN BV, ADEC SPORT, META GMBH and SPORTSAFE. 

In this scope, the number of work accidents as at 31 March 2019 was 29 work accidents recorded as 

against 39 accidents as at 31 March 2018 within a more limited scope. 

The total number of hours worked in the 2018/2019 financial year was 2,238,222 hours. 
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The Frequency Rate (FR):  

 

𝑵𝒖𝒎𝒃𝒆𝒓 𝒐𝒇′𝒍𝒐𝒔𝒕 − 𝒕𝒊𝒎𝒆 𝒂𝒄𝒄𝒊𝒅𝒆𝒏𝒕𝒔 𝑿 𝟏, 𝟎𝟎𝟎, 𝟎𝟎𝟎 

𝑵𝒖𝒎𝒃𝒆𝒓 𝒐𝒇′𝒉𝒐𝒖𝒓𝒔 𝒘𝒐𝒓𝒌𝒆𝒅
 

 

The average work accident frequency rate as at 31 March 2019 was 12.96% (as against 14.30% in 2018).   

Frequency rates vary between 0% and 41.03%. 
 

The Severity Rate (SR):  
 

𝑵𝒖𝒎𝒃𝒆𝒓 𝒐𝒇 𝒅𝒂𝒚𝒔 𝒐𝒇 𝒄𝒐𝒎𝒑𝒆𝒏𝒔𝒂𝒕𝒊𝒐𝒏 𝑿 𝟏, 𝟎𝟎𝟎 

𝑵𝒖𝒎𝒃𝒆𝒓 𝒐𝒇′𝒉𝒐𝒖𝒓𝒔 𝒘𝒐𝒓𝒌𝒆𝒅
 

 

The average work accident severity rate as at 31 March 2019 was 0.53% (as against 0.48% in 2018).  

Severity rates vary between 0% and 8.01%. 
  

2018 - 2019 

No. work 
accidents 

Frequency 
rate 

Severity rate 

ACMAN 3 40.40% 1.01% 

FE 0 0 0 

GYMNOVA 3 30.37% 0.52% 

NAVIC 1 17.32% 0.14% 

SANITEC 0 0% 4.75% 

SUFFIXE 0 0% 8.01% 

JF Group 0 0% 0% 

EP UK 0 0% 0% 

PROSPEC 2 13.05% 0.05% 

SPORTSAFE 2 7.36% 0.34% 

TOP 30 7 34.25% 0.25% 

ACEP 0 0% 0% 

ENTRE-PRISES 0 0% 0% 

META 3 26.38% 0.16% 

ACSA LE BALMAY 3 30.20 1.53% 

GYMNOVA UK 0 0% 0% 

SPIETH 0 0% 0% 

PCV COLLECTIVITES 0 0% 0% 

ACSA WATTRELOS 2 41.03% 0.64% 

ABEO 0 0% 0% 

SA Canada 1 14.89% 3.69% 

EP Asia 2 14.55% 0.10% 

Total 29 12.96% 0.53% 
 

 

      N.B. Subsidiaries that did not report any accidents in 2018/2019 may still have a severity rate above zero if a work stoppage 

from the 2017/2018 financial year continued in 2018.  



Page 29 | 41 

 

 
At JANSSEN-FRITSEN, work accident rates have been very low, or even nil for a few years, in particular 

thanks to the implementation of many actions as part of a health/safety management system. 

- Service and installation engineers have safe equipment and are trained on its use, and they also 

all have an HSE qualification. 

- Production staff have tools to facilitate lifting and transportation (adjustment tables and a 

crane). 

- The use of chemicals in production is minimised because these painting, coating or gluing 

activities are often subcontracted to specialist suppliers. 

- Work tools are inspected at least once a year to ensure they are working properly. 

- Office equipment is light, user-friendly and comfortable, and complies with NPR1813 which is a 

Dutch standard for ergonomic working.  

- 13 employees received training and instructions to be able to evacuate the building as quickly as 

possible and provide first aid. These people are spread throughout the building and can 

communicate with one another. 

Vincent Lelieveld, HSE Coordinator: “The last accident happened a long time ago. I’m pleased to be able 

to say that our employees work safely, hygienically and responsibly. Accidents can still happen, but 

luckily, injuries are minimal and quickly recovered from. 

We assess each accident, even if it is not serious, to try and avoid it in future.” 

Production sites share all their best practice in terms of health and safety. For example, noise pollution 

has been combatted with suitable protection systems (such as earplugs), headsets and other appropriate 

equipment for well-being and safety at workstations. 
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IV) CONTROLLING THE ENVIRONMENTAL IMPACTS OF OUR ENTIRE VALUE 
CHAIN 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The 2018/2019 financial year was an opportunity for ABEO to continue its environmental reporting 

efforts.  

The Group would like to share this challenge with all the new subsidiaries it acquires, as well as its whole 

value chain, from suppliers to clients. 

The efforts deployed concern environmental performance and are mainly focused on production sites; 

however, all the sites and subsidiaries are made aware of this issue.  

On 31 March 2019, ABEO had 17 productions sites: 

- France: Acman, Navic, Sanitec, ACSA Le Balmay and ACSA Wattrelos 

- Europe: Prospec ltd, Entre-Prises UK, Acep, Janssen-Fritsen Operations BV, Spieth Gymnastics 
Gmbh and Meta Gmbh 

- America: Spieth Anderson Canada, Entre-Prises USA and Fun Spot 

- Asia: Entre-Prises Asia, Cannice 

- Australasia: Clip ’n Climb 
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4.1  General environmental policy  
 

ABEO would like to strengthen its efforts in terms of production efficiency and the reduction of its 

environmental impact. 

As it is aware of the environmental benefits and the need to control the corresponding financial risks, 

ABEO has rethought its general environmental policy. 

Several departments that have a direct impact on these objectives (Ongoing improvement, Sourcing, 

HSE, HR, etc.) have been created at Group and main subsidiary level. As a result of these analyses:  

- The different Group subsidiaries have been made aware of environmental issues 

- Local intermediaries have continued to be upskilled in terms of indicator monitoring 

- Performance indicators have been implemented enabling wider ownership of these challenges 

- Experts have been recruited to support subsidiary directors, advise them and help improve their 
organisation’s environmental footprint 

 

All Group sites endeavour to be compliant with local legislation in terms of environmental law. ABEO also 

has a subsidiary that is subject to the ICPE regulation (registered environmental facility) relating to foam 

storage on Le Balmay and Wattrelos sites. 

ABEO has adopted an ISO 14001 certification policy on certain sport division sites (Le Balmay and 

Wattrelos sites for ACSA, and GYMNOVA sites). ABEO subsidiaries’ progress in terms of environmental 

protection is different according to geographical zones, as some countries are more advanced than 

others on this theme.  

The sport and leisure market is subject to changes in each country’s legal and regulatory environment. 

These are essentially hygiene and construction standards, inspections, investigations and regulations 

relating to product quality and traceability, consumer protection, competition, electronic trade, the 

protection of personal data, IT, contractual guarantees provided to clients and safety and accessibility in 

warehouses. This market is also subject to environmental regulation, in particular product transport 

conditions and the processing of production site waste. 

Concerning the design of gym apparatus products in general, there is no specific legal obligation. Only 

one decree requires the application of a certain standard for a given type of equipment. The standard is 

applied voluntarily. ABEO is committed to observing European and French standards. 

In the Netherlands, the JANSSEN-FRITSEN Group holds the following certifications: ISO 9001, ISO 14001, 

CSR Performance Ladder (certifying companies’ CSR maturity), VCA (health and safety certification 

presented above), FSC and PEFC in terms of sourcing and BE-commerce and Thuiswinkel-waarborg (two 

quality labels certifying online retail sites). 

SPORTSAFE recently organised accreditation audits for the standards ISO 9001: 2015 and ISO 14001: 

2015. 

 

Due to its main locations and business, the Group is not subject to risks relating to ‘climate change 

adaptations’. 
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4.2 A business that is little subject to air and water pollution risks 
 

ABEO’s activities incur moderate environmental risks.  

The main risks are due to the handling of hazardous materials such as solvents, resins and paint. The 

Group has taken stock of these risks, in particular by installing dust extraction and protection systems to 

reduce the impacts on exposed workstations.  

Subsidiaries take into account all the environmental risks potentially relating to their activity. 

Consequently, they implement actions aiming to minimise the potential negative impacts of product 

design on the logistics chain.  

These companies’ activities cause limited air pollution emissions, so they have little negative impact on 

air quality. Similarly, the impact is limited on soil and shared water networks.   

Optimisation of exchanges and the limitation of employees’ travel is a major area in which the Group can 

improve. To continue its international business which is ramping up, while respecting the environment, 

ABEO uses technological methods such as Skype meetings or telephone conference whenever possible.  

Finally, note that no provision or guarantee for environmental risks was observed for the financial 

years closed on 31 March 2017, 31 March 2018 and 31 March 2019. 

 

4.3 Waste reduction and management actions  
 

4.3.1 ABEO companies’ waste management organisation  
 

To minimise the impacts of their activity on the environment, the different ABEO entities have put in 

place waste management procedures. 

The subsidiaries train their staff on these procedures and more generally on environmental challenges, 

without the Group imposing any uniform policy on this theme due to the diverse activities, 

heterogeneous legislations and specific nature of each site. 

Therefore, in France, the subsidiaries use different service providers according to their needs. They sign 

a contract with a service provider for standard waste that is of no significant pollution risk with various 

specialists if necessary, for the collection of any polluting waste or specific waste. This organisation was 

put in place by subsidiaries that generate sensitive waste from their production, such as for example 

ACSA, ACMAN and SANITEC in France or the Spanish subsidiary ACEP and Asian subsidiary EP ASIA. 

GYMNOVA wanted to go further to improve its environmental performance because in addition to 

putting in place waste collection on its own premises, the company also signs contracts with specialist 

service providers to collect waste on its sites in the various towns and cities where it works.  

In order to optimise its waste collection and management, each site signs contracts with the service 

providers who are most able to meet specific local needs.  

In the UK, ENTRE-PRISES UK Ltd is located next door to a company specialising in this waste processing 

activity. The two subsidiaries therefore put in place a direct collection system that reduces this 

procedure’s environmental impact. 
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4.3.2 Volume of waste generated 
 

 

 

The best waste management policy is one that aims not to produce any. 

This way, the Group is promoting the deployment of paperless procedures, adapting its tools and training 

its teams on these new forms of use. This digitalisation has been extended further during this financial 

year.  
 

For example, all customer orders are now digitalised at SUFFIXE. The deployment of Group ERP, via the 

‘Booster’ project, will also help reduce the volume of printed documents. 

 

In total, for the 2018/2019 financial year, 2,020 tonnes of waste were generated as against 1,316 tonnes 

in the previous financial year. 

This increase is explained by the Group’s subsidiaries’ significant increase in turnover as well as the 

reporting scope’s extension to commercial companies. Among the companies recently acquired, META 

accounts for 8% of turnover and contributes 28% of the waste volume.  

ABEO has launched initiatives and is putting in place synergies to reduce recycle waste from its business. 
 

The main waste items during the financial year are: 

Non-hazardous waste: 

- Wood:             761 tonnes or 38% of our non-hazardous waste  

- Ordinary Industrial Waste:    397 tonnes or 20% 

- Laminates:            239 tonnes or 12% 

- Metals:             162 tonnes or   8%  

 

Hazardous waste:  

- Paint:                27 tonnes or 62% of our hazardous waste 

- Soiled packaging                6 tonnes or 13%  

 
The scope of reporting concerning the volume of waste was extended to the following subsidiaries: 

FRANCE EQUIPEMENT, SUFFIXE, ACMAN, NAVIC, SANITEC INDUSTRIE, PROSPEC, ENTRE-PRISES, E-P 

HUIZOU MANUFACTURING, ACEP, ENTRE-PRISES UK, ACSA (2 physical sites, Wattrelos and Le Balmay), 

SPIETH ANDERSON INTERNATIONAL, SPIETH GYMNASTICS, GYMNOVA UK, JF GROUP, JF 

INTERNATIONAL, JANSSEN-FRITSEN, JF OPERATIONS, JANSSEN-FRITSEN BV, ADEC SPORTS, PCV 

COLLECTIVITES, SPORTSAFE, META and CANNICE.  

Analysis of the quantity of waste produced demonstrates the need to act on the whole value chain. 

Several types of waste come directly from raw materials and orders to suppliers; others relate to our 

production techniques and their efficiency in terms of the use of raw materials.  

The Group includes all these components in its discussions to improve its performance on this point. 
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Sport Division

•Wood

•Metal

• Foam

•PVC fabric

Sportainment & 
Climbing Division

•Plywood

•Wood

•Resin

•Paint

Changing  Room 
Division

•Panels (wood, 
glass)

•Metal 

 

 
 

4.4 Circular economy: sustainable use of resources  
 
 

The Group’s main raw materials purchases for each division are: 

 

 

 

 

 

 

 

 

 

 
 

 

4.4.1 Water and energy consumption  
 

 

ABEO and all its subsidiaries would like to make every effort not to over-consume the various resources 

and energy they have access to. 

 

The Group’s activities only require very little water consumption, as the ‘water’ resource is only seldom 

used in the various production processes. Consumption is therefore mainly for hygiene needs and to 

maintain premises and machines.  

Consequently, as this information is not significant, it is not included in ABEO’s CSR report.  

 

Monitoring was therefore organised around topics that appear more significant due to activity, i.e. 

energy consumption. 
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N.B. The subsidiaries in the reporting scope are: FRANCE EQUIPEMENT, SUFFIXE, ACMAN, NAVIC, SANITEC INDUSTRIE, 

PROSPEC, ENTRE-PRISES, E-P HUIZOU MANUFACTURING, ACEP, ENTRE-PRISES UK, ACSA (2 physical sites, Wattrelos and Le 

Balmay), SPIETH ANDERSON INTERNATIONAL, SPIETH ANDERSON USA, SPIETH GYMNASTICS, BOSAN NETHERLANDS, 

GYMNOVA UK, JF GROUP, JF INTERNATIONAL, JANSSEN-FRITSEN, JF OPERATIONS, JANSSEN-FRITSEN BV, ADEC SPORT, PCV 

COLLECTIVITES, SPORTSAFE, META and TOP 30 

 

The main source of energy used in the 2018/2019 financial year by ABEO subsidiaries remains 

electricity. Consumption was 5,785,570 kWh for all the subsidiaries in the reporting scope. This 

consumption corresponds to the consumption invoiced by various electricity suppliers to all employees. 

The increased consumption is explained by the increase in business of the subsidiaries in question, which 

is visible from their turnover as well as the incorporation of new subsidiaries in the reporting scope. 

These two elements combined balance the investments made in consumption control and replacement 

by systems that consume less energy (e.g. LEDs for buildings). 

 

   FOCUS on the implementation of LEDs at ACMAN 

 

  

The ACMAN production site based at the headquarters in Rioz (France) installed LEDs in the plant 

following an energy assessment. Employees work in shifts of 3 X 8 hours or 2 X 8 hours which has 

enabled us to see a return on investment after a year and a half.  

There are advantages on several levels: 

- Human: workshops are better lit, so the work environment is better. Lightbulbs are changed every 9 

years instead of every 2 years.  

- Financial: a saving on the energy consumption bill and the cost of lightbulbs 

- Environmental: a saving of 13 tonnes of CO2 a year.  

 

Fuel
15%

Gas
17%

Electricity
57%

Thermal 
Heating

2%

Urban Heating
4% Wood pellets

5%

Breakdown of energy consumption (kWh)

Fuel

Gas

Electricity

Heating Oil

Hot Water (Heating)

Chauffage Urbain

Granulés

Water
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Gas is used by ACMAN, ACSA Wattrelos, JANSSEN-FRITSEN, PROSPEC, SPIETH ANDERSON AMERICA, 

BOSAN ENTRE-PRISES UK and SANITEC for 1,768,176 kWh (as against 1,712,628 kWh). 

Some subsidiaries use fuel oil with consumption over the financial year of 1,551,174. This figure is not 

directly comparable due to a change in scope and methodology. For example, the newly acquired 

subsidiaries META and BOSAN account for 16% of the Group’s total consumption. 

ACSA Le Balmay uses ‘biofuel’ for heating, in other words wood pellets, with consumption in 2018 of 

503,558 kWh (as against 358,328 kWh).  

JANSSEN-FRITSEN in Helmond also uses urban heating with 390,944 kWh (as against 380,125 kWh for 

2017). 

 

4.4.2 Greenhouse gas emissions  
 

ABEO has chosen to put in place a greenhouse gas emission estimate based on energy consumption. 

Employees’ travel is no longer listed, due to this indicator’s lack of reliability. 

Electricity consumption for the 2018/2019 financial year is detailed below, as is the calculation made to 

obtain the CO2 emissions which were 1,635,156 Kg; as against 1,241,384 Kg for the previous financial 

year. Electricity consumption saw a 32% increase between N and N-1 due to the extension of the 

reporting scope beyond production companies. Among the newly acquired subsidiaries, META accounts 

for 34% of total Group emissions and is disadvantaged by the electricity production methods in Germany. 

 

KG CO2 emitted = Consumption in kWh X emission factor 

 

Electricity 
2018/2019 

Kg CO2/KWH Consumption 18/19 Kg CO2 2018/19 

Germany 0.461               1,435,644       661,831 

Canada 0.186                   206,644         38,435 

China 0.766                   221,808       169,904 

Spain 0.238                1,026,163       244,226  

United States 0.522                     69,600          36,331 

France 0.0791                2,086,482        165,040  

Netherlands 0.415                   439,094        182,224 

United Kingdom 0.457                   300,134         137,161 

TOTAL                5,785,570    1,635,156 
N.B. The subsidiaries in the CSR reporting scope are: FRANCE EQUIPEMENT, SUFFIXE, ACMAN, NAVIC, SANITEC INDUSTRIE, 

PROSPEC, ENTRE-PRISES, E-P HUIZOU MANUFACTURING, ACEP, ENTRE-PRISES UK, ACSA (2 physical sites Wattrelos and Le 

Balmay), SPIETH ANDERSON INTERNATIONAL, SPIETH ANDERSON USA, SPIETH GYMNASTICS, BOSAN NETHERLANDS, 

GYMNOVA UK, JF GROUP, JF INTERNATIONAL, JANSSEN-FRITSEN, JF OPERATIONS, JANSSEN-FRITSEN BV, PCV COLLECTIVITES, 

SPORTSAFE, ADEC SPORT, META and TOP 30 
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4.5. Estimate of raw materials purchases and their transportation   
 

 

 

 

 

 

 

 

 

 

 

4.5.1. Raw materials sourcing  
 

The total breakdown of raw materials purchases for the sites concerned is as follows:  

 

 

N.B. The subsidiaries in the CSR reporting scope are: FRANCE EQUIPEMENT, SUFFIXE, ACMAN, NAVIC, SANITEC INDUSTRIE, 

PROSPEC, E-P HUIZOU MANUFACTURING, ACEP, ENTRE-PRISES USA, ACSA Le Balmay, SPIETH ANDERSON INTERNATIONAL and 

META 

  

Semi-finished 
products

Metals

Wood

Textile

Resin

Glass Plastic
Foam Tools Carpet

Estimate of the breakdown of purchases 

Produits semi-finis Metaux Bois Textile Résine

Verre Plastique Mousse Peinture Outillage

Moquette Sable Pwder fiberglass Calcium carbonate
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This year wood accounted for 78% of purchases for ABEO; it is the main raw material used by the 

subsidiaries in the sample.  

The increased use of this raw material in sourcing is mainly explained by the acquisition of the company 

META in 2017. Given the acquisition date, this company was not included in reporting last year.  

META, which operates in the ‘Changing Room’ Division, mainly uses wood resources for its business, 

which accounts for a very significant proportion in this sample. 

The second item is metals, whose proportion fell for the reasons explained above, reaching 8% during 

this financial year. 

Foam accounts for 4% of purchases with glass, tools and semi-finished products accounting for 2% each.  

According to different analyses, wood accounts for more than three-quarters of purchases and emits 

little greenhouse gas, yet metals generate the most greenhouse gas, due to their heavy manufacturing 

process.  

Group companies that use wood in their production cycle (ACSA, ACMAN, JF GROUP and ADEC, EP UK, 

EP US, SANITEC and PROSPEC) use mainly PEFC/FSC certified wood.  

These two international organisations work towards responsible forest management. The use of this type 

of wood enables us to ensure that products contain wood from sustainably managed forests.  

From this consumption of certified wood, the Group is committed to protecting biodiversity on its own 

scale and also reduces the risk of raw materials shortages. 

4.5.2. The use of products from sustainable resources in the production process  
 

The Group is aware of the environmental impact of the products it consumes in its production process, 

and uses materials from sustainable resources as far as possible.   

The list of the most common certifications within Group subsidiaries is shown in the table below: 

Certifications Certification principles Subsidiaries concerned 

 The use of FSC certified wood enables us to 
ensure that the wood used does not come 
from forests that are harvested illegally or 
in violation of traditional or civil rights, or 
forests that are converted into plantations 
or to non-forest uses among other things.  

ACMAN 

ACSA 

ENTRE-PRISES UK 

ENTRE-PRISES US 

JANSSEN-FRITSEN 
subsidiaries (including 
ADEC SPORT and SPIETH) 

 The PEFC system is based on two 
certifications: forest certification (forest 
management and exploitation) and control 
chain certification (companies that process 
and sell wood). Companies that buy these 
products are guaranteed that products are 
from forests which are managed 
sustainably and controlled sources.  

 

ACMAN 
 
ACSA 
 
JANSSEN-FRITSEN 
subsidiaries (including 
ADEC SPORT and SPIETH) 
 
SANITEC 
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Subsidiaries in the Group’s gymnastics 
division sell certain phthalate-free synthetic 
products given the controversy over the use 
of this chemical.  

GYMNOVA and 
GYMNOVA UK 
JANSSEN-FRITSEN 
subsidiaries (including 
ADEC SPORT and SPIETH) 
 
SPIETH-ANDERSON 
INTERNATIONAL 

 

In addition to the use of certified raw materials, certain Group entities have inspections carried out on 

their equipment by independent bodies to guarantee they are safe and compliant for our customers 

and users. 

4.5.3. Raw materials transportation 

 
Work surrounding each subsidiary’s sourcing involves several criteria including the cost and impact of 

raw materials transportation. 

Group subsidiaries prioritise local or national suppliers to limit the distances covered by materials 

entering the production cycle. Road transport is far from being the method of transport most used by 

ABEO subsidiaries.  

 

The monitoring of logistical data was carried out during previous financial years through heterogeneous 

means.  
 

In the 2018/2019 financial year, the Group launched the ‘Booster’ project (upgrading of its ERP). This 

project includes a logistics module to facilitate the monitoring of product flows, among other things. 
 

Pending its finalisation, ABEO wanted to prioritise the reliability of the data presented in this report and 

provide the same data as in the previous financial year: 
 

In 2017, CO2 emissions were calculated as follows:  

KG CO2 emitted = T.km X Emission factor 

http://www.bilans-ges.ademe.fr/fr/basecarbone/donnees-consulter/liste-element/categorie/137 

          Emission factor  Upstream Combustion KGCO2/ T.KM 

Container ships of less than      1,200 
TEU (3650t) 0.0285 0.0046 0.0331 

Rigid lorry with payload of 12 T 0.0874 0.335 0.461 

 

As we have seen above, the subsidiaries are mainly supplied locally and nationally. 18,392 tonnes of CO2 

in total were emitted for the transportation of raw materials in 2017. 

European subsidiaries emit the most CO2 with 15,490 tonnes of CO2 in 2017. Transport for JANSSEN-

FRITSEN purchases accounts for 92% of these emissions.  

- France:       2,421 tonnes 

- Europe:     15,490 tonnes 

- America:     460 tonnes 

- China:             21 tonnes 
 

N.B. Production companies in the CSR reporting scope. SA Canada data accounts for 1.16% of total road transport data. 

 

http://www.bilans-ges.ademe.fr/fr/basecarbone/donnees-consulter/liste-element/categorie/137
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Ship transport for raw materials is used very little by ABEO subsidiaries, but it still generated 198 tonnes 

of CO2 in 2017, of which 126 tonnes of CO2 for Europe. 

Subsidiaries who use shipping for certain supplies are:  

• ACSA Balmay: foam and various other products (Israel, China and Taiwan); 

• JANSSEN-FRITSEN: exchange of goods; 

• PROSPEC: hardware from India; 

• SA CANADA: gymnastics equipment from JANSSEN-FRITSEN and ACSA. 

The breakdown is:  

- France:         15 tonnes 

- Europe:        56 tonnes 

- America: 126 tonnes 

- China:           0 tonnes 
 

N.B. Production companies in the CSR reporting scope. SA Canada data accounts for 63.97% of total shipping data. 
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APPENDIX 1: RISKS AND OPPORTUNITIES: CORRESPONDENCE TABLE  

 

Risks and opportunities for ABEO Correspondence 

PRODUCTS AND SERVICES Parties Pages 

Innovation & design Chapter 1 - Parts 2 and 3 Pages 10 to 13 

Quality and User health and safety Chapter 1 - Part 3 Page 15 and 16 

Materials and circular economy Chapter 1 - Part 2 Page 11 

BUSINESS ETHICS     

Corruption Chapter 2 - Part 1 Page 17 and 18 

Responsible sourcing Chapter 2 - Part 2 Pages 18 and 19 

Data confidentiality Chapter 2 - Part 3 Page 20 

Responsible corporate lobby Chapter 2 - Part 1 Pages 17 and 18 

Responsible marketing and non-
competitive practices 

Chapter 2 - Part 1 Pages 17 and 18 

SUSTAINABLE DEVELOPMENT AND 
GROWTH 

    

Responsible growth Chapter 2 - Part 5 Page 21 

Local value creation  Chapter 2 - Part 6 Page 21 and 22 

HUMAN CAPITAL     

Intellectual capital and skills Chapter 3 - Parts 1 and 2 Pages 24 to 26 

Respect for ILO fundamental rights 
(human rights) 

Chapter 3 - Part 1 Page 23 

Diversity Chapter 3 - Part 1 Page 24 

Social dialogue and human capital Chapter 3 - Part 3 Pages 25 to 27 

Health and safety Chapter 3 - Part 4 Pages 27 to 29 

PRODUCTION     

Energy/Carbon Chapter 4 - Part 1  Pages 31 to 35 

Water consumption Chapter 4 - Part 2 Page 34 

Logistics Chapter 4 - Part 3 Pages 37 to 39 

Air and water pollution Chapter 4 - Part 4 Pages 39 to 40 

 




